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INC. Is an American chain of nostalgic,

aviation-themed restaurants specializing in chicken
wings. Wingstop locations are decorated following a
1930s and 1940s pre-jet aviation theme. The restaurant
chain was founded in 1994 in Garland, Texas, and
began offering franchises in 1997. Since then,
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has grown into a chain with more than 1,400

S elther open or in development. The chain

artered In Addison, Texas.

Is now digitally known as “Thighstop™ due to

a chicken wing shortfage in the USA.
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The Challenge

Wingstop wanted

fo maximise therr

oresence during the NBA playoffs, they
wanted to not only be kept top of mind for

consumers during

also wanted to place their Thighstop ad on
the right NBA content.

The Thighstop ad had messaging that
Wingstop had made wings so popular that

America was runr
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Our Solution

Wingstop leveraged Mirrors Al, fueled by visual context detection in-video to ensure :

® Brand Safety
® Brand Suitabllity
®* Brand Privacy

Mirrors Al Is leading the pack with Al driven computer vision fechnology. Wingstop was able 1o
activate pre-roll and mid-roll video ads across all YouTubbe and YouTube TV videos, only when a
predefined visual context was detected in a video ID. Upon discovery of visual contexts, Mirrors
tnggered the Wingstop/Thighstop skippable and non-skippable ad.
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Contextual moments

Giannis
Antetokounmpo
Devin Booker
Doc Rivers
Steve Nash
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Logos
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NBA

NBA
Milwaukee Bucks
Phoenix Suns
Boston Celtics
Brooklyn Nets

Actions

Dribbling
Jump Shot
Dunking

Objects

Basketball
Backboara
Basketball Net
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Ad experience

Detect Triggers &
Discover Content

Deliver Ads in Contextual

Resume Content
Moments e
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Mirrors uses Al and computer vision technology to scan When videos with in-video contextual triggers are Once the brand ad has completed, the original video
every YouTube video to detect context triggers such as detected, Mirrors places pre-roll, mid-roll, overlays, resumes. Companion ad remains.
faces/emotions, logos, objects and scenes/places. companion banners and CTA's in-line with relevant

moments.

Mobiclicks utilizes this data to help brand partners
contextually target content and audiences accurately and

effectively.

Experience the
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FACES & EMOTIONS LOGOS OBJECTS LOCATIONS 15 Second ad
Brands can tap/extend the full Let your trademark’s Serve allied and Align your
potential of a celebrity brand popularity & visibility raise contextually rich adsto communication as per
endorsement with contextual brand awareness & upsell your product background settings
ads across devices & increase fransactions with  with actionable ads. of the frame.
streaming platforms. contextual ads on OTT
platforms.
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https://www.youtube.com/watch?v=WSeJqcQ7GkY&feature=youtu.be

View Through Rate

The Results Are In!

Mirrors engaged the right audience, at the exact O
moments viewers were watching videos with pre 6 1 /
defined visual triggers during the NBA playoffs. O

Above benchmark

The campaigh achieved over 1.4 million views,
61% higher VCR at a 3x frequency cap with a

68% male skew, we also saw 87% of our delivery 45(%
was across CTV and Smart Phone. 0,

benchmark
The campaign exceeded Wingstop benchmarks

by 61%.
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